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1. Camel invited 20 Chinese OEMs to use PPC tool, including passenger and commercial vehicles, with passenger 
vehicle OEMs accounting for 60% and commercial vehicle OEMs accounting for 40%.
2. 58% of passenger vehicle OEMs believe that PPC tool is meaningful, while only 37% of commercial vehicle OEMs 
believe that PPC tool is meaningful
3. Overall, 50% of Chinese OEMs believe that PPC tool is meaningful. They believe that PPC tool considers the 

maximum output peak current and the minimum peak discharge voltage, which are important for the functional safety 
of the vehicle. And another 50% of the OEMs believe that they do not currently need this tool or have no feedback.
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-Discharge time: This tool only considers 2-5 second pulses, but in the
real scenario: functions such as fast charging wake-up, pre charging, and
Main Negative Contactor Engagement are often within 0.5 seconds, and
the safe mode may last for 10-30 seconds;
-Capacity requirement: This tool does not take into account the
vehicle's demand for battery capacity. In fact, the design of capacity (Ah
balance) is also very important when selecting batteries for vehicles
-Battery type: The pulse discharge performance of AGM and Flood
battery is different, and this tool does not distinguish between them. For
example, with a discharge current requirement of 400A, a flood battery
may require a 50Ah battery, while an AGM battery only needs 36Ah to
achieve it.
-Aging life: What is the definition of aging for this tool? How to
determine whether the battery is aging? Due to the high correlation
between aging in actual vehicles and user usage habits, battery aging is
always difficult to define. So, how is this tool considered?

Among the interested OEMs, each provided 1-3 opinions. After integrating them, we have four
main opinions:
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